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life in Canada.
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Moving2Canada is the #1
platform to help brands
connect with and empower
newcomer populations.

Canada is welcoming high numbers of hewcomers:
1.14 million new permanent residents and 1.7 million
work permit holders and international students
between 2025 and 2027. These aspirational new
arrivals have no brand loyalties in their new home.

Brands with outdated newcomer marketing strategies
— or no strategy at all — will miss out on this rapidly
growing market.

Our partners connect with these potentially life-long
customers before other competitors can reach them.

Sources: Statistics Canada, 2023; Mintel, Global, The Holistic Consumer, 2021; Google-
commissioned SAGO Research, March 2023; Statistics Canada, 2022. Canada’s Immigration

Levels Plan 2025-2027.

%

of Canada’s population growth in
2023 came from immigration.

%

Immigrants are spending 50% more in
key areas like home and furnishings
than acclimated Canadians

%

of consumers in Canada prefer
brands aligning with their values, with
diversity being a significant aspect.

%

of Canada’s population are
immigrants (highest among G7),
rising to as much as 34% by 2041.
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https://www150.statcan.gc.ca/n1/daily-quotidien/230927/dq230927a-eng.htm
https://www.thinkwithgoogle.com/future-of-marketing/management-and-culture/canada-land-diversity/
https://www.thinkwithgoogle.com/consumer-insights/consumer-trends/multicultural-marketing-diversity-digital-advertising/
https://www.thinkwithgoogle.com/consumer-insights/consumer-trends/multicultural-marketing-diversity-digital-advertising/
https://www150.statcan.gc.ca/n1/daily-quotidien/221026/dq221026a-eng.htm
https://www.canada.ca/en/immigration-refugees-citizenship/news/notices/supplementary-immigration-levels-2025-2027.html
https://www.canada.ca/en/immigration-refugees-citizenship/news/notices/supplementary-immigration-levels-2025-2027.html

Moving2Canada.com

Over half of newcomers secure a bank account and
phone plan within their first week. By the end of the
first month, 65% have a credit card, 62% have home
internet, and 32% have acquired a new car.

Source : Google-commissioned SAGO Research, March 2023



https://www.thinkwithgoogle.com/consumer-insights/consumer-trends/multicultural-marketing-diversity-digital-advertising/
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70,000,000,000.00

By 2027 Canada's hewcomer segment
will be worth over $70 billion.

Source: Solutions Research Group (SRG) Study of New Canadians



https://www.srgnet.com/2017/11/01/landmark-study-profiles-impact-of-newcomers-to-canada/
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About Us

OUR START

Starting as a simple Facebook community in 2011,
Moving2Canada's tools and resources have helped millions
of people successfully plan, move to, and settle in Canada.

OUR MISSION

Our mission is to empower hewcomers to create their
dream life in Canada.

OUR VALUE

Our community trusts us to match them with information,
products, and services they need or want as they navigate
a life-changing journey.

200,000 +

Email subscribers

400,000+

Monthly visits

500,000+

Social media followers

1,000,000 +

Annual views on YouTube
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We’'ve been helping brands reach newcomers since 2012. These are just some
of the great partners we’'ve worked with since our new site went live in 2023.
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https://moving2canada.com/our-partners/

Moving2Canada.com

In addition to the support of our commercial partners,
Moving2Canada is a proud recipient of federal grant
funding to support our innovative product roadmanp.
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Moving2Canada.com

The Newcomer
Advantage

Open to influence

Percentage of people
iInfluenced by advertising

Studies show that newcomers:

Bigger shopping baskets
Are more open to influential Persons per household

advertising from a trusted source

N> Have greater buying needs

Digitally engaged
Mobile use hours per day

\9 Spend more time on their mobile devices

Average Newcomers

Sources: Solutions Research Group (SRG) 2017 Study of New
Canadians; Vividata 2016 Q4 Readership and Product Database
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The Newcomer Journey

Convert your new
customers before
they arrive

Moving to a new country can be overwhelming and stressful, &
with lots to think about, plan, and organise.

Newcomers often make hasty decisions with little realistic
knowledge of the Canadian market. This is why, and where,
we step in.

Moving2Canada gives advertisers a unique opportunity to
engage the pre-arrival audience. We create a relevance for
brands, to build awareness and convert customers even
before they've stepped off the plane.
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Marketing Opportunities
from Departure to Settiement

Pre-arrival Post-arrival
marketing opportunities marketing opportunities

Explore Plan Land Settle Advocate

Those who want to Those who have already Fresh arrivals finding Settled newcomers, Established immigrants
come to Canada but been granted a visa, now their feet, seeking researching visa advocating for products
don't know how. preparing for their move. accommodation & jobs. extensions and putting and services that helped

down permanent roots. them get settled.
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Our Audience

Our more than 400k monthly visitors come from across the globe.

Canada 41% N
AL
Ireland & UK 6%
—= USA 8%
Morocco 2%
India 15%
;)ntario =29, I l ’ Philippines 6%
(o) *
British Columbia 21% Nigeria & Cameroon 6%
Prairies 16%
Quebec 6%
Atlantic 4% SNz ., S |
ZI*N* * zug*;

Australia & New Zealand 2%
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Newcomer marketing with worldwide compliance

We are experts in overseas and in-Canada
marketing to the newcomer segment

We offer out-of-the-box marketing services at all stages of the pre-arrival and post-arrival journeys. With
enhanced segmentation capabilities, we can ensure your message reaches the most relevant audiences.

@ Geo-targeted display = Page and Section Takeovers @ Sponsored Content
Q Qualified Lead Generation @ Targeted Checklist Tasks H[}U Special Offers = Affiliate Marketing
% Hiring Solutions & Email Marketing 5i Social Media — Webinars and Live Events

:»: Video Storytelling and Sponsorship E Custom Landing Page Creation and Promotion




Moving2Canada.com

Geo-targeted display

We offer unique display opportunities
across our highly-trafficked website, with
geographical segmentation leveraging the
industry’s best ad serving platform.

cigna

healthcare

Expat health
insurance

Medical insurance
abroad specifically
designed for expats

Get a free quote

A\ 4

Page and section
takeovers

Achieve deeper branding and
more clicks with entrance page
or section takeovers, which
now includes ad display, site
header, sidebar placement, and
more — for maximum effect.

N

Vv

A\ 4

A4
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Sponsored content

Educating an engaged audience of Canada-bound

newcomers-to-be and recent arrivals is a winning formula.

Our audience trusts us to promote brands that can help
them navigate this life-changing journey. Inform and
educate, and you will win mindshare and gather leads.

Examples:

01(1]102|103]| |04| |05

Qualified lead generation

Site users who create or update their free Moving2Canada profile enjoy
the opportunity to opt in for communications directly from partners.

Whether pre- or post-arrival, these are typically people who have
invested time, energy, and in many cases money into their personal
moving project, thus making them a particularly high quality lead.

& Moving 2
Canada

Let’s select the free resources
you'd like to get.

These resources will offer you everything you need
to know to succeed in Canada. Select as many as
you want.

Select all

4 )

@ Banking

Valuable insights to help you understand the
banking system in Canada. Offered in
collaboration with our partner, Scotiabank.’

2] Employment

If your skills and experience matches what our
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https://moving2canada.com/living/childcare-in-canada/
https://moving2canada.com/living/accommodation/renting-in-canada/
https://moving2canada.com/living/education/schooling-in-canada-guide-for-new-families/
https://moving2canada.com/planning/travelling-to-canada/medical-inadmissibility-canada/
https://moving2canada.com/living/beverage-container-recycling-in-b-c/
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Targeted checklist tasks Special offers
Integrate natively into users’ personal checklists. Brands that offer a discount or added incentive enjoy
The right message, to the right user, at the right time. special placement in our community account — and all

the awareness and qualified lead gen that comes with it.

GPhoneBox | 5 danada
Moving to Canada?

Discover PhoneBoXx's

Canadian Phone Plans

Tailored Just for You!

Plans § [ cao ]
From 35/Month

BASo S ) 3 )
Now Offering International Calling Plans! List of Countries




Moving2Canada.com

Social media

Amplify your message to growing newcomer communities
on Facebook, Instagram, TikTok, LinkedIn, and YouTube.

We earn the trust of our communities by providing relevant,
up-to-date information, particularly in times of rapid change.

Check out our pages:
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Hiring solutions

Find qualified candidates quickly, without hefty recruitment
costs. Our partners enjoy access to pre-arrival newcomers
before competitors know the candidate exists.

Learn more about our Hiring Solutions program.

YOUNG GUNS CONTAINER CREW

Labourer / Container Unloader vancouver | ‘Calgary Jf Comvell Learn more

PURSUIT
HospltalltyJObs In weStern Banff Jasper Waterton Golden Learn more
Canada

TRUSTED RECRUITMENT PARTNER

Senior Financial Analyst vancouver el



https://moving2canada.com/about-us/hiring-solutions/
https://www.facebook.com/moving2canadainfo/
https://www.instagram.com/moving2canada/?hl=en
https://www.tiktok.com/@moving2canadatok
https://bo.linkedin.com/company/moving2canada-recruitment
https://www.youtube.com/@Moving2Canadainfo/featured

Moving2Canada.com

Webinars and live events

Our popular live video events allow you higher engagement
and direct interaction with target audiences.

We do the deck, promotion, technical setup, and everything
else. All you have to do is turn up and share your knowledge.

Examples:

01]1]02||03]||04]| |05

Y Tip #2: Research
the local market

* What role ‘ you seeking?
» What's that role like in

#o MOr like in your
" i Wnce & City?

Moving 2
Canada

Email marketing

Whether it's telling your story or targeting a
promotion, or simply sponsoring a campaign
or integrating into an automated journey, email
marketing to newcomers drives leads at scale.

Our active subscriber base includes more than
200,000 global subscribers.

Examples:

01(]102|]03]| |04| |05
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https://www.youtube.com/watch?v=CW3J90EHjR8
https://www.youtube.com/watch?v=tW4vMmJTncI
https://www.youtube.com/watch?v=SUPNYLD50-w
https://www.youtube.com/watch?v=8ROpQgjLHM8
https://www.youtube.com/watch?v=izKkhBrDoBE
https://moving2canada.createsend1.com/t/j-e-eaatd-l-c/
https://moving2canada.createsend1.com/t/j-e-sljtkjd-l-yu/
https://moving2canada.createsend1.com/t/j-e-sdjnkd-l-yd/
https://moving2canada.createsend1.com/t/j-e-smklid-l-jr/
https://moving2canada.createsend.com/t/ViewTempEmail/j/D85D25A1F3C9587E/C67FD2F38AC4859C/?tx=0&previewAll=1&print=1&source=PrintPreview&context=B4847D644B48B5A22540EF23F30FEDED
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Video storytelling and sponsorship Affiliate marketing

Video marketing is becoming the future of content creation. We have Tracked through to your conversion event, whether

a track record of telling brands’ stories through compelling content. that's CPC, CPL, or CPA. We win when you win.

Examples:

o1||o2|]03]| 04| |05 Wise

Wise (formerly TransferWise) is a quick and affordable way to
transfer money internationally, without visiting a bank. It's an Wlle
affordable and effective way of transferring money across
borders.

Moving2Canada visitors get their first transfer for free up to £3,000 (or equivalent).
TransferWise is a quick and affordable way to transfer money internationally, without
visiting a bank.

XE

XE offers an online platform for international money transfers. With XE, you can send
money overseas at a competitive rate with minimal fees.

Moving2Canada users can earn a gift card of up to $20 when they send their first
international money transfer with XE.

Register on the XE website and receive the gift card after you make a transfer. The more
you send, the more you earn.

Borrowell

Borrowell offers newcomers to Canada a straightforward way to
manage their financial health. Sign up for their free credit score
calculator in just under three minutes, and you can access your credit
score and Equifax credit report for free. No credit card needed.

Check your score anytime without affecting it, and benefit from weekly
updates to stay informed. An effective way for newcomers to improve their financial
health and stay in control of their credit journey.

® Borrowell


https://www.youtube.com/watch?v=lUoGaYfLDcQ
https://www.youtube.com/watch?v=6nfKM-cBVlw
https://www.youtube.com/watch?v=A5IqHzDOQv8
https://www.youtube.com/watch?v=x8NSVjNx4xo
https://www.youtube.com/watch?v=Fc4eRIckO48
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https://moving2canada.com/our-partners/scotiabank/
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Moving2Canada in the media

Our team has lended insights and analysis to major national and international media publications.
Watch, read, or listen to our media coverage here.

) TORONTO STAR Che Gazette @ CBC

Global® 980ICKNW VANCOUVER SUN

NEWS

CJ T\

The fmugﬂymgmm Post Fﬂ RT U N E San Francisco Chronicle Click here for more



https://moving2canada.com/about-us/media-coverage/
https://moving2canada.com/about-us/media-coverage/
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Our team

Our team shares a deep purpose to empower
newcomers to create their dream life in Canada.

Over the years, we've brought together passionate

individuals from more than 10 countries. We are ®

dedicated to serving quality original content and ® ® ®
unique tools to our community, and delivering

incredible service to our partners — all while

making powerful connections between the two. ®

MoZEIJINNEEIIRDEL
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Targeted &
Compliant

Trust is central to our success. We are fully compliant with
GDPR (European General Data protection Regulation) and aim
to provide all community members with simple and convenient
ways to interact with our services and retain control over the
information they choose to share with us.

Ensuring the responsible handling of member data has always
been part of the ‘social contract’ we have with the
Moving2Canada community.

We only use world-leading digital marketing platforms like:

/1. Google Ad Manager ~ kd Campaign Monitor  £*8 wpengine




Moving2Canada.com

Our community relies on Moving2Canada
and the support of our trusted partners
to help make their move easier.




Let’s connect!

Our newcomer marketing team
would love to chat with you about
reaching newcomers at scale.

If you haven't done so already, please feel free to
fill out our short Become our Partner form or send
us an email at partnership@moving2canada.com.

A member of our team will get in touch.

Moving 2
Canada


https://moving2canada.com/about-us/become-our-partner/
mailto:partnership@moving2canada.com

